附件3:公开课课程简述
Course1. Information Technology Managementin Contemporary Business 
In today’s increasingly interconnected world, knowledge of information technology (IT) and its management is becoming increasingly important. Such knowledge is necessary for a manager to be successful in contemporary business environments. Managers need to understand and exploit IT strategically and operationally within their firms. The focus of this course will be on strategic and management issues concerning IT. It will address several important questions, including: How do information technologies create value? How can they be implemented successfully? How do they affect the structure of competition? Additionally, the course will emphasize a thorough understanding of global and sustainable IT principles. It will explore the next-generation technologies that can be leveraged by enterprises for strategic advantage .The primary focus will be on how those technologies can potentially impact business, how they can help define IT strategy, and how IT strategy can be aligned with business strategy to support a firm’s strategic vision.
Course2. Understanding and Using Corporate Financial Statements
This course introduces corporate financial reporting practices, accounting terminology, and disclosure concepts. It develops skills in reading and analyzing annual reports and emphasizes the impact of alternative accounting practices.
At the end of this course, you should be able to identify the primary components of financial accounting, Understand and prepare the 3 main types of financial reports. Explain the significance of the adjusting process. Distinguish between cash accounting and accrual accounting. Understand the significance of the auditor’s report. Interpret basic notes to the financial statements, and Perform financial analysis using an annual report.
Course3. Advanced Spreadsheet Tools
This course covers advanced spreadsheet decision making tools. Business problems from across the enterprise will be solved using EXCEL functions, pivot tables, scenario evaluation and others.
This course seeks to teach students skills to manipulate and analyze data more efficiently with spreadsheets. Spreadsheets, especially Microsoft Excel, are commonly used by managers to summarize and analyze data for decision making. The activities in this course offer practical and hands-on experience with Excel which can be immediately applied to everyday business problems. This is not an introductory course on Excel functions and formulas. Rather, we will cover many advanced and little-known features that are only taught in expensive commercial seminars.
Course4. Business Strategy and Economics
This course is the economic analysis of applied problems in business. It includes behavioral economics, game theory, pricing in oligopolies, monopolies, price discrimination, and the psychology of price.
[bookmark: _GoBack]The course learning objectives include: Learn basics of behavioral economics and the psychology of price, how the past can help us predict the future: regression models & their implications. Estimating production inputs’ relationship with output levels, the nature of industry and strategic pricing based on market factors and Price discrimination and transfer pricing.


